
 

CAREER OPPORTUNITY  

 

GRAPHIC DESIGNER 

Department: Creative Services  

Reports to:  Director of Marketing 

Location: Dallas, Texas 

The AT&T Performing Arts Center's internal Creative Services department oversees all of the organization's visual 

communications, including marketing, fundraising, public relations, education programs and general Center 

branding. The Center has an immediate opening for a fulltime graphic designer to join the Creative Services team.  

Position Responsibilities (included, but are not limited to): 

 

Must be a self-starter/self-sufficient for the following requirements:  

 Design: Design and produce collateral including, but not limited to: brochures, logos, print and digital 

advertising, brochures, invitations, web and email graphics, event logos, playbills, posters, environmental 

graphics, etc. Handle basic page layout and revisions on a daily basis. Take pre-designed artwork and apply 

versions to print and web collateral of varying dimensions and media. Be able to visualize, sketch, and take 

original concepts from client design consultation to final print production.  

 Brand Identity Management: Maintain a consistent brand identity across all visual communications. 

 Traffic Management: Be able to communicate and collaborate with project managers in other departments 

to set (and meet) realistic schedules/priorities for every department's visual communications projects. Traffic 

jobs and incorporate feedback into revisions. 

 Production Management: Attend press checks, coordinate with printing companies and online vendors to 

meet budgets, deadlines and quality expectations for all commercially printed materials. 

 File Management: Maintain well-organized working/mechanical files on Center servers, image libraries and 

physical sample drawers. 

 

Qualifications and Experience:  

 Bachelor’s Degree in graphic design or a closely related field 

 3-5 years (professional experience working as a graphic designer or production artist in an advertising agency, 

design firm or in-house creative services department, or equivalent) 

 Availability for a full-time position, working on-site in our downtown Dallas office 

 Willing and able to consistently work 40+ hours per week during normal business hours, plus occasional nights 

and weekends, as deadlines and events require 

 

Knowledge, Skills & Abilities: 

Design Skills: 



 

 Strong conceptual skills and knack for finding creative solutions to difficult communication problems 

 A passion for typography, paper and printing 

 A solid understanding of fundamental design theory, visual communication and print 

technologies/techniques 

Technical Knowledge: 

 Highly proficient in current versions of Adobe InDesign, Adobe Illustrator, Adobe Photoshop, and the use of 

these applications in producing art for print and digital media 

 Working knowledge of Microsoft Office (Word, Excel and PowerPoint) and Adobe Acrobat 

 Well-versed in working with (and troubleshooting) the Mac OS 

 Ability to consistently build bullet-proof press-ready mechanicals for commercial printing and for print and 

digital advertising media 

Professional Attributes: 

 An acute attention to detail and obsessive organization skills 

 Strong interpersonal and communication skills (both verbal and written) 

 An unshakably positive attitude, even when working under pressure 

 Great time management skills, and ability to juggle multiple projects with little supervision 

 Willing and able to process constructive criticism from managers and team members with an open mind and 

positive attitude 

 Eager to learn new things and to continually improve yourself and your work 

 Responsible, professional and dependable 

Additional Abilities (not required, but certainly desirable): 

 Sketching and illustration skills  

 Working knowledge of animation and/or audio/video editing software 

 Working knowledge of basic front-end web development languages (HTML, CSS, Javascript), and best 

practices for designing for the web, video and email media 

AT&T Performing Arts Center is an equal opportunity employer and is committed to the belief that each individual 

is entitled to equal employment opportunity. 

For immediate consideration, please send a resumé, cover letter with salary requirements and a 

PDF file with 5-7 samples of your best work in print design, corporate identity and/or advertising 

(please limit file size to 5mb). 

By Email:  careers@attpac.org 
By Mail:  Human Resources AT&T Performing Arts Center 

   700 North Pearl Street, Suite N1800 - Dallas, TX  75201 
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ABOUT THE AT&T PERFORMING ARTS CENTER 

 

The AT&T Performing Arts Center is a nonprofit foundation that operates and programs a 10-acre campus 

comprised of three premier performance venues and a park in downtown Dallas. Audiences enjoy the best and most 

recent from Broadway and off-Broadway; the finest dance companies from across the globe co-presented with 

TITAS Presents; and top concerts, performers and cutting-edge speakers. Thousands of students explore and more 

deeply experience the arts through the Center’s education program, Open Stages. The Center also offers free 

programming for audiences from every part of the community. 

 

The Center’s mission is to provide a public gathering place that strengthens community and fosters creativity 

through the presentation of performing arts and arts education programs. 

The Center’s culture is to focus on the values that guide its people's actions. The Center’s Core Values are to 

passionately pursue our mission by being: 

Achievement Focused - Committed to the advancement and cultivation of the Performing Arts in Dallas 

Community Minded – Actively fostering and participating in meaningful community interactions 

Customer Service Driven – Dedicated to the service of internal and external constituents so that all 
want to return 

Flexible – Willing to change to achieve results 

Audiences enjoy the best and most recent from Broadway; the finest in world dance and music co-presented with 

TITAS; top concerts, lectures and performers with Center Presents; and a five-year undertaking to present The 

Complete Works of William Shakespeare.  The Center also presents a wide range of free programming for audiences 

from every part of Dallas, including Patio Sessions concerts, Sunset Screenings, Local Motion fitness programs and 

Studio 2403, dance classes in Sammons Park.  The Center makes performance art accessible to thousands of local 

students through its education program, Open Stages.  Through a variety of special programs and benefits, the 

Center’s members and volunteers are able to become involved and engaged in the arts. 

The Center’s five resident companies are among the city’s leading arts institutions: Anita N. Martinez Ballet 

Folklorico, Dallas Black Dance Theatre, The Dallas Opera, Dallas Theater Center and Texas Ballet Theater. 

Designed by internationally acclaimed architects, the Center’s performance spaces are some of the finest venues in 

the world: 

 Margot and Bill Winspear Opera House, designed by Foster + Partners of London, is a stunning 2,200 seat 

venue wrapped in red glass with outstanding acoustic performance halls. 

 Dee and Charles Wyly Theatre, a 575-seat theatre with a distinctive aluminum exterior, is home to one of the 

most versatile stages in the world designed by REX/OMA, Joshua Prince-Ramus (partner in charge) and Rem 

Koolhaas. 



 

 Elaine D. and Charles A. Sammons Park, an urban park designed by Michel Desvigne with native plants and 

grasses, landscaped lawns, performance spaces, a reflecting pool, and an Information Center by Foster + 

Partners.   

 Annette Strauss Square, an open-air entertainment venue with lawn and patio seating for 2,000 designed by 

Foster + Partners, under a starlit sky and surrounded by the downtown skyline.  

 

For more information on the AT&T Performing Arts Center, to become a member, or to make a donation, visit 

www.attpac.org. 

http://www.attpac.org/

